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Measuring Progress,
Driving Action
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SCORE: 3

Only 16 % of women use mobile internet in the country
against 33% of men according to the GSMA’s 2020 Mobile
Gender Gap Report. This brings the highest gender gap
of 106% in the region, with a huge percentage of women
less likely to use it than men. 86% of men in Bangladesh
own a mobile phone while 61% of women have one. The
country’s gender gap in this respect is 29%, according to
the same report.
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SCORE: B

Bangladesh lags other countries in the region in terms
of having an effective broadband strategy. The cost of
data has been cited as a primary limitation to greater use
by 30 percent of the internet users in Bangladesh -- the
highest amongst the Asian countries last surveyed in 2018
by Lirneasia After Access Study.

50% of all teachers are trained in operating multimedia
classrooms. 86 % of secondary school students have
multimedia and 93% computer facilities. However other
studies say that 18 — 35% of students have no access to
the Internet at school and 8.5% at home. Notably 19.5% of
girls do not have access to digital devices in schools which
is more than twice the proportion of boys. Women comprise
of only 16% of the ICT workforce in Bangladesh.
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SCORE: 1

Women and men have almost equal internet awareness
comprising 73 and 71 percent respectively. Abundant web-
powered ICT information are available in Bangla on sexual
and reproductive health rights, combatting VAW  and
children, preventing sexual harassment and early marriage
and use of mobile financial service (MFS). However there is

score: 1.5

Women are disproportionately targeted by online violence
and harassment. 73% of women users of online space have
faced some form of violence, and this number is on the rise.
80% victims of online violence do not report cases and 63%
do not know how to seek help. Existing laws relating to VAW
do not provide sufficient safeguards against online violence.

at least a 28% gender gap in owning a digital access point
of MFS. Of the total registered MFS users 11% are women
and 30% men.

CLOSING THE GENDER GAP: A 5 POINT ACTION PLAN

o EVALUATE DIGITAL BANGLADESH FROM A GENDER LENS. Digital Bangladesh the country’s vision
for digital empowerment and prosperity, must be evaluated from a gender perspective, for furthering greater access to
internet and women’s empowerment.

e FORMULATE AND TRACK INDICATORS ON WOMEN’S EMPOWERMENT AND TECHNOLOGY.
Strengthen existing capacity for collecting and reporting national data on gender disaggregated ICT relating to impact
of measures for improving women’s access, affordability, improved e-services and safe access to internet.

o IMPROVE INTERNET AFFORDABILITY AND SPEED. Government should step up needed reforms to
reduce the price of broadband and mobile data for all with a targeted approach towards underserved communities/
groups e.qg. skilling women in the informal sector.

o ENSURE GREATER ACCESS TO INTERNET AND DEVICES FOR WOMEN AND GIRLS.
Increase access to internet and devices for girls in secondary schools and greater participation of women in ICT related
higher education and jobs. Promote women’s ownership to mobile phones and devices to unleash their full potential to
mobile financial services.

o ADDRESS ONLINE GENDER BASED VIOLENCE. Online violence needs to be effectively addressed.
This should include reviewing laws and existing mechanisms to formulate necessary reforms for greater protection of
women and girls.
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